
Marketing Officer

RABBLE Theatre are seeking an experienced, innovative Marketing Officer to join our team and help us
represent our charity to the outside world.

Job Title:  Marketing Officer

Based:    Caversham Court Stables, Church Road, Caversham, Reading, RG4 7AD.

RABBLE are based in the beautiful Caversham Stables, Reading.

Hours: Two days p/w self employed
We are hoping that the department will generate adequate income over year 1
to grow this position to full-time.

Reporting to: Artistic Director

Remuneration £12,000 per year.

Equal Opportunities

Reading is a wonderfully diverse town, with an approximate 33% Global Majority population. It’s important that
we build a workforce that is representative of our community and a company that inspires a sense of belonging in
everyone. As such, RABBLE encourages applications from candidates of all backgrounds, disabilities and
ethnicities.

If you would like to submit your CV and covering letter in another format we would be happy to

accommodate this. Please contact rebecca@rabbletheatre.com to discuss a suitable alternative. Please also

tell Bec if you have any access requirements for the interview.

Only relevant information will be taken into account. RABBLE will not discriminate unfairly against any
convictions or other information revealed.

All appointments are made subject to satisfactory references and proof of eligibility to work in the UK.

We look forward to receiving your application and thank you for your interest in RABBLE.



The RABBLE

Powered by a vision of building a place where every person is proud to say “This is my home”, RABBLE is an
inclusive, independent theatre company & CIO based in Reading that champions women. With a purpose to
make people proud of who they are and where they come from, we have worked since 2012 to become
central to the region’s cultural life. We stage unforgettable local stories, inspired by & created with our
diverse community & are recognised for elevating local cultural identity.

The company has grown exponentially since being founded by actors in 2012 and we are now recognised for

the highest professional standards of theatre production, education provision, community engagement,

business intelligence and team welfare.

RABBLE have worked hard to achieve 5* at every production we have produced for 10 years. Each year, we

welcome approximately 12,000 paid audiences (87% local, 7% from lowest culturally engaged areas), 32,000

radio play listeners, 50,000+ online viewers & hundreds of thousands through satellite activities, partnering

with a broad range of major and minor organisations.

We’ve a ten year record of inclusive work, we insist on gender & diversity balance and are excited about the

impact we can have in terms of sustainability. Productions take place in public venues, accessible in all senses

and with innovative career pipeline opportunities.

In 2022, we secured The Caversham Stables, a local historical building, through a competitive bid. The local

authority selected us based on cultural value, “We can regard RABBLE as a firm & established part of the

cultural landscape” (Leader of Reading Borough Council).

Through subsidised pricing & RABBLE’s access fund, no one is excluded from our work.

https://rabbletheatre.com

Charity Number: 1179903

About the Role

RABBLE are looking for someone to work with our Artistic Directors to develop and implement our marketing
strategy. Tasks would include:

OVERALL RESPONSIBILITIES

- Ensure that RABBLE’s artistic, educational and community programmes are effectively communicated
to the public, considering audiences, funders, artists, staff, press, and other stakeholders.

- With others, attract those from socially-excluded and disadvantaged backgrounds in high-quality,
affordable activities in a wide range of artforms to help develop their creative, social, personal and
economic potential.

- Work with RABBLE’s Artistic and Executive directors on the development of RABBLE’s visual identity
and brand.

You will

https://rabbletheatre.com


- Support with brand guardianship - ensuring brand and house style consistency across all marketing and
communications outputs and advising colleagues across the organisation.

- Crop and edit photography, graphics and video using Adobe Indesign and Photoshop
- Work closely with our Heads of Education, LAMDA and Community Outreach to ensure consistent,

messaging
- Support the team with storytelling – including audience development work, communicating the work of

the team and promoting production and fundraising successes to our external audiences.
- Build and maintain RABBLE’s resources library - including event and stock photography, case studies and

quotes, consent forms and impact statistics.

PRESS

- manage press relations in a timely, professional manner
- write and send all press releases in a timely manner to ensure maximum coverage
- Host and welcome reviewers to productions/events, ensuring they are comfortable, well looked after and

introduced to members of the company, as appropriate
- arrange interviews
- supply imagery

BANNERS, POSTERS, FLIERS

Sustainability is important to RABBLE and so printing will always need to be justified. You will

- support the creative design of all RABBLE projects - online and printed
- manage the printing of materials
- be responsible for the putting up of banners and posters in locations across the town
- create and maintain lists of locations and venues that are happy to host our banners, posters and fliers

SOCIAL MEDIA

- To oversee our social media freelancer to run social media campaigns (Facebook, Instagram, LinkedIn,
TickTock, Twitter and others you see fit to establish)

- To oversee the creation of compelling organic and paid-for content
- Represent the company ‘voice’ truthfully
- Ensure that posts leave accounts 7 dates p/w
- Establish follower targets on each account
- Work with our Artistic Director and Web Designer to supply regular News items to the website

IMAGERY

- Arrange for high-quality photography of all RABBLE events
- Ensure the safe storage (RABBLE G-Drive) and correct accreditation of any images used (stock images or

event photography)
- Work with the Company Stage Manager and relevant departments to ensure that the correct permissions

are obtained and stored safely
- To regularly collect and request images from members of the team delivering across our education

departments for use in social media, news stories, etc

MERCHANDISE

- Manage the design and ordering of RABBLE T-shirts, sweaters, caps, mugs…



- Make suggestions for other quality merchandise that will appeal to audiences and bring in additional
revenue

SURPRISES

- Innovation and creativity - help us to build our brand and interest in our work and events by keeping our
profile high -  from novel artwork, to flash mobs, innovative tech to old fashioned noise. We’d love to hear
your ideas.

This job description is a guide to the nature of the work required of the Marketing Officer. It is not wholly
comprehensive or restrictive and may be reviewed with the post holder and the Board as required.

About You

The successful candidate must be able to demonstrate the following attributes, skills and experience:

• At least 3 years professional experience in marketing, ideally in the arts
• A proven track record of marketing leadership and campaign execution
• Experience of working in a small team, communicating effectively and efficiently with different
departments
• The ability to establish, articulate and execute marketing strategies, including targets
• Experience in working across all of our social media channels
• A strong and effective team leader with the ability to motivate, inspire and take initiative.
• A desire to help RABBLE grow
• An awareness of the social, economic and political context, locally and nationally, in which RABBLE
and the arts in general, operates
• A commitment to the cultural and social values of RABBLE Theatre, which includes the promotion of
equal opportunities and social, cultural and economic inclusion
•

How to Apply

For an initial confidential informal conversation about the role please contact: rebecca@rabbletheatre.com.

To apply for the post, please
• Send your CV, together with a letter of application (no longer than two sides of A4) explaining what
attracts you to the role, together with evidence of your ability to meet the criteria outlined in the Person
Specification.
• Complete an additional information form and equal opportunities monitoring form*
• Send all four documents by email to rebecca@rabbletheatre.com or by post to Bec Welburn, RABBLE
Theatre, Caversham Court Stables, Church Road, Caversham, Reading, RG4 7AD.

*The equal opportunities monitoring form will not be shared with anyone involved in assessing your
application. Please complete as part of the application process.

Deadline for applications: 19th December.

An in person interview will take place with RABBLE’s Co-Artistic Directors, at The Stables.



Data Protection

Any data about you will be held securely with access restricted to those involved in dealing with your
application in the recruitment process. Information provided on the Equal Opportunities Monitoring Form is
separated from your application, held confidentially and only used to monitor and analyse RABBLE policies. It
is not used during the short-listing process. All information in your application is treated in the strictest
confidence. Your application will be kept on file for a maximum of 12 months and then destroyed.


